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[bookmark: _GoBack]How, typically, is a movie financed, and why are today’s movies so expensive to make? How are movies marketed and distributed? Have these aspects changed between the studio and independent systems?
Since the inception of the movie and continued evolution of the industry, the way financing of movies has changed. At the infancy stage, the funding of film was strictly done via stock as well as investments from the large firms to assist costs of movie making to achieve a more popular alongside the bigger studio. The general manager was in charge of budgeting in the old studio. This role includes making all budgeting decisions such as compensation for staff, general operation costs, purchases and props. Therefore, ensure that the organizations generated enough income revenue through the sale of movies and all payments completed on time. The independent filmmakers depended intensively on the outside financing as well as ensured availability of a proper theatre. No funding regulations at the time; hence studios were free to get funds from any party. Some sources include outside and inside the film industry as well as finance cash from their pockets.
The production cost of movies alongside the cost of acquiring movies at present is relatively higher, unlike the past.  The adoption of new technology led to a significant cut in the operational costs for most of the studios, but the equipment’s costs utilized is costly; hence the high costs of movies. These technological gadgets have short life span despite being very expensive to acquire them. Moreover, the technology firms continuously release new as well as improved cameras, software alongside numerous other materials that will enhance the customer's appeal to the viewers.  
The modern movie is costly is due to the new realm of streaming. The ability to stream movies and Television Shows has revolutionized the industry and taken the world by storm. A significant impact on the movie industry portrays the downfall in the income generated from movies as people can easily watch the films at their residential house, unlike in the theatres. For example, the Netflix platforms kept people abreast of the recent movies released, and people can stream the movies (Hadida p.3). Such instances prevent people from visiting theatres as they can watch the same movies at home. The movie films producers should up their game through digging deep into organizations income to purchase modern equipment alongside create more time. Currently, the movie scenes are designed in a way that people cannot resist to watch them precisely on the bigger screens otherwise and would not experience the same effect (Levison).
There are tremendous changes in the marketing of movies in the past; as a result, the evolution of technology. Initially, the marketing happened through the use of a star system, but as time goes by, cellphones, computers and social media became part (Stevens). The studios concentrated on the promotion of stars while leaving out the content as depicted by the fact that actors played significant role compared to the film. In the current world and with the adoption of social media, the marketing game has wholly altered. Social media users consist of people from all ranges; hence the marketers can creatively put ads depending on the user's online behaviour. Furthermore, the movie producers can come up with ads as well as pages for the particular movies which are viewed by numerous age groups hence bringing about increased diversity into the theatre to watch the film. For instance, the "game of thrones" ads are found in almost all social media platforms such as Facebook, Twitter, among others.
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